Role Profile

Job title:      

Fundraising and Marketing Manager
Reporting to:  
Chief Executive Officer
Has reporting:
Trusts and Grants Officer, Corporates Officer, Communications Officer
Salary Band:

E (£30,541 - £34,554) – new staff normally begin at the bottom of the grade
Duration:

Permanent (full-time)

Trees for life - context

Trees for Life (TfL) is working to restore the globally unique Caledonian Forest of the Highlands of Scotland. This is achieved at two main sites above Loch Ness and through encouraging and supporting landowners and communities to become involved in forest restoration on their land. The charity also seeks to enable nature to take control of large areas through rewilding the Highlands of Scotland, including bringing back the full range of plants and animals that should live in the Caledonian Forest.
Working to restore the forest can be a life changing experience and Trees for Life encourages people from diverse backgrounds and with different needs to get involved through volunteering. 
Trees for Life is undergoing a period of change and rapid development that includes scaling up its impact through working across a wider area and increasing the profile and level of support and engagement in rewilding.

Overall purpose of the job 

This is a pivotal role in the organisation responsible for ensuring the charity has the income it needs to deliver its strategy and the profile required to mainstream rewilding in Scotland. 
The post-holder is a senior manager, bringing a fundraising and marketing perspective into the development and delivery of the organisation’s long-term strategy and annual plan. They lead and manage the marketing and fundraising team and have a special responsibility to delivering income from individual donors through a number of different initiatives.
Key Liaisons

The Fundraising and Marketing Manager is: 

· A member of both senior management teams: operations and; strategic implementation

· Reports on fundraising and marketing to the Board of Directors

· Manages the marketing and fundraising team

· Liaises with the wider team to link fundraising to projects and activities

· Manages and liaises with external consultants on key projects 

Scope, Accountability and Resources

The Fundraising and Marketing Manager is: 
· Responsible for the delivery and development of all areas of fundraising and communications to support the Trees for Life strategy
· Directly responsible for growing income from individual donors through membership, donations, legacies and purchasing TfL products
· The manager of all three other marketing and fundraising staff, responsible for leading this team and ensuring staff are supported, empowered and effective in their role
· The fundraising and marketing expenditure budget holder (currently £73,750) 
Key responsibilities

Senior Management Responsibilities

· Bringing a marketing and fundraising perspective to TfL’s strategic and annual planning cycle, engaging with strategy and project development
· Providing support to the Chief Executive Officer in engagement with, and reporting to, the Board of Trustees in relation to fundraising and marketing and more widely

· Ensuring the values, ethos and culture of Trees for Life is embedded and respected in the organisation
· Inputting in to annual organisational budget development and managing the fundraising and marketing budget

· Ensuring the organisation has a ‘project pipeline’ so that strategic and innovative ideas for projects and activities become fundable

Fundraising & Marketing Management Responsibilities

· Maintaining an oversight of all areas of marketing and fundraising to ensure they deliver against TfL’s strategy 

· Ensuring that projects and activities have multi-year funding streams where possible

· Agreeing annual fundraising and marketing targets and key performance indicators to support the wider organisation

· Agreeing targets and objectives with other fundraising staff to ensure delivery of the annual plan

· Building an empowered, supportive and creative team of fundraisers and marketers, mentoring and supporting staff more than telling and showing them what to do

· Overseeing the development and ensuring implementation of a long-term communications plan that reflects the organisation’s purpose, direction, values and resonates with key audiences

· Overseeing communications and ensuring compliance against brand and values

· Ensuring compliance with GDPR and charity fundraising regulations and guidelines

Individual Donor Responsibilities

· Developing and implementing a major membership recruitment drive with the ambition to grow membership tenfold in five years

· Identifying and building relationships with high net worth individuals to develop a network of major donors that support TfL and encourage others to do the same

· Increase donations from existing supporters through a carefully planned, targeted and executed plan
· Rationalising and then increasing income from existing products aimed at individual donors, including tree certificates, individual groves and merchandise
· Develop and deliver a focused legacy campaign to achieve legacy pledges from individuals that convert to significant donations in due course

Person Specification

The post-holder will be an effective salesperson who can build rapport and respect with individuals to achieve significant income for the charity. They will be a highly effective manager that coaches and mentors to build an empowered and highly impactful team.  
Knowledge & Expertise

Essential

· Professional level of expertise in fundraising, marketing and/or sales gained through either higher education or relevant training and experience 
· Expertise in supportive, empowering management of individuals achieved through experience with relevant training
Desirable

· Knowledge across a variety of different fundraising streams including trusts, corporate and individual giving
· Knowledge of fundraising and related regulation and codes of practice 
· Knowledge of communications and digital marketing techniques and branding 
· Knowledge of Scottish environmental and conservation issues 
Skills, competencies

Essential

· Persuasive negotiator
· Sales experience to individuals
· Highly organised and ability to manage a diverse workload
· Coaching, mentoring and supportive management techniques
· Effective team player
· Budget development and management
Experience

Essential

· Demonstrable experience of fundraising from individuals and/or sales

· Development and management of an effective empowered team

· Proven success in generating income and/or sales

· Ability to achieve challenging targets 
· Planning and implementing fundraising plans 
· Evidence of creativity and innovation 

Desirable

· Charity and/or business marketing and communications 
Personal Attributes

Essential

· Ability to motivate and enthuse others

· High level of motivation and ability to effectively manage difficult situations

· Team-player that focuses on collaboration above individual achievement 

· Solutions driven, problem-solver

· Innovative, creative and adaptable

Desirable

· Enthusiasm and a passion for nature conservation 
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